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Spend by Top 15 Countries (88% of Int'l spend)

Who visited Scotland in 2023? 

GB accounts for 62% holiday visits and 35% holiday spend

Source: GBTS 2023, International Passenger Survey 2023 – Leisure holiday visits
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Pre –arrival Booking Habits

Boost your bookings 
Booked in Advance Data

Used an intermediary when booking 

8%
45% 23%

Used an intermediary when planning 

31%
68% 55%

UK Long Haul EU

Source: VisitScotland visitor survey 
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Customer journey 

Boost your bookings

Dream

Plan

BookExperience

Share



Visitor Experience 
Providers 

(Operators)

Connectivity

 Attraction 

Activities  

Day Tour Operator  

Guide 

Event 

Offline/manual; 
phone, email 

Partner Extranet 

Booking Solution

Channel 
Managers  

API

Distribution Channels

Direct (website, 
phone and ticket 

office of operator)

Multi-Attraction 
passes

Non-travel 
Channels

Online Travel 
Agencies (OTA)

Tour Operators 
and DMCs

B2B Distributors 

Travel Industry 
sellers

Source: Arival 

Boost Your Bookings



Online Travel Agents
Growth
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6 benefits 
Direct OTA’s

Intermediaries bring 
new bookings and 
customers 

Maximise Online Visibility and Boost Sales







Which OTA’s? 



OTA’s with Experience Division
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Company Name Geographical Focus
(Customer)

Geographical Focus
(Destination)

Booking.com Global Global

Expedia Global Global

Airbnb Global Global

Ctrip/Trip.com China Global



Tours & Activities OTA’s
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Company Name Geographical Focus
(Customer)

Geographical Focus
(Destination)

GetYourGuide Global Global

Viator Global Global

Civitatas Med Europe, Latin America Global

Headout Global(India/North America) Global

Klook Asia Global

Tiquets Europe Europe, North America



Adventure & Outdoor/ Discounts/Regional/Gifting OTA’s
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Company Name Geographical Focus
(Customer)

Geographical Focus
(Destination)

Manawa Global Europe, North America ..

Groupon Global Global

Itison Scotland Scotland

LovetoVisit UK UK

Virgin Experience Gifts UK UK



Tips for Success



Product Pricing Reputation Data
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Patrick O’Shaughnessy

Industry Manager (Development)
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